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Credential | RMS Conception & Consulting 
We activate brands. Individually. Emotionally. 
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Selected New Ad Specials 
Case 1: Vilsa‘s 100th Anniversary Day 


® VISA 


Entdecke das Leben Produkte Unternehmen 
Mineralwasser H2Obst H2Sport Schoren LUmonaden Wellness 
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Vilsa’s 100th anniversary day 
Task & Solution 
Background & Target: 


= Vilsa, a famous German soft drink brand, celebrated its 100th 
anniversary in 2012 


= The task was to emotionalise this anniversary through a fitting radio 
promotion 


Idea & Mechanism: 


= For the first time, RMS implemented a so-called Brand Day: All day long, 
radio ffn celebrated Vilsa’s anniversary through various exclusive 
measures, such as raffles, promotions and ad specials 
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